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After a series of tremendous institutions’ bankruptcies, the countries and 
institutions worldwide started to overestimate the risks. The loss of confidence and 
trust in financial instruments and in long-term projects generated global mistrust. The 
mortgage bubble in European markets affected all the industries in the region. Europe 
experienced recession in industrial output, high unemployment and a record budget 
deficit. As a result the economies of the Euro zone faced difficult times: Greece, 
Spain, Ireland, and Portugal were close to defaults. Only due to the mutual European 
Union financial efforts, the governments of the counties were able to stabilize the 
situation and develop an action plan to diminish the budget deficit. 
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DO IMMIGRANT ENTREPRENEURS INFLUENCE  

AMERICAN ECONOMY? 
 
For the last few centuries, the United States of America has been attracting 

immigrants from the whole world. For many people this country seems appealing 
since it offers supportive economic environment and more opportunities to its 
inhabitants. Many immigrants, on the strength of their skills and abilities,  have 
become successful entrepreneurs and business people. Such famous immigrant 
entrepreneurs as Sergey Brin and Pierre Omidyar  have founded world-wide 
recognized companies which have not only improved the entire economy but also 
created many workplaces for US citizens. However, not only popular immigrants  
have improved the US economy. All the immigrant entrepreneurs in America now 
shape its economy and make a huge contribution to its development by creating jobs 
and brining in revenue for the country. 

It is commonly known that the USA is often called a “salad bowl” because 
immigrants from different countries and of different cultures live there. An immigrant 
is a person who was born as a citizen of one country and subsequently moved to 
another one at some point in his or her lifetime. An immigrant entrepreneur, in its 
turn, is an immigrant who started his or her company in another country. In the US, 
immigrant entrepreneurs make huge economic contributions and provide a lot of 
workplaces. Many US immigrants are successful entrepreneurs and founders of 
famous companies. The majority of successful immigrants have come from Asia, 
particularly from India, China, Taiwan, and from Europe. Famous immigrants are 
mostly involved in Innovation and Manufacturing related services, Software, 
Computers, and Communications fields. Immigrant entrepreneurs are very 
adventurous, creative, innovative, well-educated, and dedicated to what they do; they 
always want to learn and are not afraid of difficulties. They are very valuable since 
they can contribute the best from their cultures and national peculiarities into the US 
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culture. This paper considers whether immigrant entrepreneurs influence American 
economy and future by responding to the following questions: 

1. Have immigrant entrepreneurs always been in the US? If yes, how did it 
influence the US economy? 

2. What attracts immigration to the US? 
3. Who are the main US immigrant entrepreneurs? What are they famous for 

and how do they contribute to the US development? 
4. Do immigrant entrepreneurs shape the US economy? If yes, how? 
Understanding the importance of immigrant entrepreneurs and their 

contribution to the US economy can help develop the country’s economy in the 
future. 

Have Immigrant Entrepreneurs Always Been in the US? If Yes, How Did It 
Influence the US Economy? 

Ever since America was discovered by explorers, it has started to attract 
millions of immigrants. The pilgrims became the first immigrate people in the USA. 
Although it might sound strange, it is really so that immigration in America began 
when the first settlers came. Therefore, the US economy has been dependent on 
immigrants since the 16th century. In the early years of immigration, a large 
proportion of the English people who came to America were farmers, and they 
continued to work on farms in their adopted country. The US also attracted people 
with technological skills. The case study “Immigration and the US Economy” (2008) 
gives an example of Samuel Slater, “an expert in making textile machinery,[who] 
arrived in the US in 1789 and four years later established America's first cotton 
factory at Pawtucket, Rhode Island” (para. 3). And it is not a single case – many of 
foreign-born inhabitants of the United States made a great contribution to the US 
economy.  

What Attracts Immigration to the US? 
Today, the United States of America is a rather successful and highly 

developed country, which gives many opportunities to its inhabitants. In many 
people’s minds the USA is associated with something ideal, attractive, and 
promising. For several hundred years already, people from all over the world have 
been heading for the US in search of freedom, prosperity, and wealth.  

However, the most important reason why immigrants come to the US is better 
economic prospects. According to Zimmerer and Scarborough (2008), “many 
immigrants have been drawn to this nation by its promise of economic freedom” 
(p.21). Often immigrants come from the countries where there are few opportunities 
and little freedom in comparison with the US. Because of this, they call America 
“Land of Opportunities” and hope it will provide them with better living conditions. 
Their immigration is their chance to get good jobs at respected companies or start 
their businesses, thereby achieving higher standards of living. In the article “The 
Other Side of Immigration” (2007), Litan and Wadhwa have also argued that “The 
economic environment here is one that's supportive of starting a business: reasonable 
taxes and regulation, enforceable contracts and a highly motivated, well-educated 
workforce” (para. 7). 
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Moreover, the government of the USA gives the immigrants almost everything. 
They get the same rights as US citizens just by being there. The government provides 
immigrants with money, educates both the immigrants and their children for free if it 
is necessary, makes tax payers pay for immigrants’ medical services, and guarantees 
social security. 

All in all, America is the country where not only common immigrants but also 
entrepreneurial immigrants want to come because they know that they will be given a 
fair chance to succeed.  

Who Are the Main US Immigrant Entrepreneurs? What Are They Famous For and 
How Do They Contribute to the US Development? 

Many immigrant entrepreneurs today are starting their companies in the USA. 
Most people have never heard about the majority of these companies; however, some 
immigrant entrepreneurs became lucky founders of such worldwide recognized 
companies as Google, Yahoo!, eBay, and Intel. 

One of the founders of a popular search engine Google Sergey Brin was born 
and lived in Russia until his family decided to move to the United States. There, 
several years later he met his Google co-founder and developed a search engine 
which was launched in in 1998. In August 2004 the company went public and since 
then the stock price has risen 420%. (Crane, 2007)  

Another famous company Yahoo! was founded by a Taiwanese entrepreneur 
Jerry Yang and his co-founder in 1995. Yang was born in Taiwan but raised in 
California. According to Crane, “Today, sneaker-wearing Yang is worth $2.2 billion, 
and the company he helped found is worth more than $43 billion” (para.6). 

Another popular name is Pierre Omidyar. The founder of a worldwide known 
internet auction eBay was born in Paris, France. When he was six, his family moved 
to America, where in 1995 he launched eBay. Today, his, at that times disruptive 
technology, is gaining wide recognition, and more than 88 million users all over the 
world are buying and trading through this portal.   

One more immigrant entrepreneur who has made a great contribution to the US 
economy is Andrew Grove. He was born in Budapest, Hungary, and left his country 
twenty years later to end up in New York. In 1968 he helped co-found Intel 
Corporation, which during his presence has grown into a $112 billion company.   

Today, Brin, Yang, Omidyar, and Grove are among the wealthiest immigrant 
entrepreneurs in the US. They moved to America without knowing their relocation 
would significantly influence not only their lives but American economy as well. 
Their companies still prosper, yield high profits for them, and provide a great deal of 
revenue for the USA. These corporations also provide many workplaces and bring the 
US to the first place in the top of the most attractive countries to immigrate. The 
above mentioned immigrants give the lead to the followers who, in their turn, have 
entrepreneurial and innovative skills to launch their new promising companies and 
support US economy.  

Do Immigrant Entrepreneurs Shape the US Economy? If Yes, How? 
Not only famous immigrant entrepreneurs contribute to the US economy. 

Many American entrepreneurs representing small businesses are of different 
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nationalities, and they are some kind of engines driving US entrepreneurship. 
However, in American society there exist different opinions on this topic. It often 
happens that US citizens blame immigrants because they occupy many market 
segments thereby reducing opportunities of local citizens to start their businesses; 
however, Litan and Wadhwa (2007) have another opinion concerning this topic: 

Many Americans believe that immigrants with science and technology skills 
who come to the U.S. are competing with American graduates – and boxing them out 
of certain jobs. On the contrary, these entrepreneurial immigrants are using their 
skills, as well as the opportunities for business development present in the United 
States, to create more jobs for American workers. (para. 3)  

America is a big country and all the people have their opportunity to prosper 
and earn money. Immigrants do not take away these opportunities; on the contrary, 
they create them. Americans should not blame immigrants for their entrepreneurial 
skills and innovation; they should simply keep up and follow the example of their 
foreign-born counterparts.  

According to Wadhwa, Saxenian,  Rissing, and Gereffi (2007), immigrant-
operated companies are widespread in the US, and, as it has already been pointed out, 
this fact plays a critical role in the country’s economic development. In the article 
“Immigrant Entrepreneurs Shape a New Economy”, Bernstein (2007) has argued that 
the small businesses of immigrant entrepreneurs make significant economic 
contributions, including creation of “jobs in good times and bad” and creation of 
“ethnic markets that draw shoppers into the city”; she has also mentioned that these 
businesses “offset the cyclical slumps of more high-profile sectors like finance in 
New York or energy in Houston” (para. 26). This is one more evidence which 
confirms the fact that immigrants have become a significant driving force in creation 
of new businesses and intellectual property in the US. 

 
In conclusion, it would be fair to say that immigrant entrepreneur activity is 

very important to the US economy. Moreover, this activity is not only a part of the 
economy, but is a tool that shapes and drives it and should be considered as valuable 
and essential part of country’s development. Immigrant entrepreneurs’ contribution 
has increased dramatically over the past years and will continue to increase with the 
further development of technologies which create ample opportunities for educated 
and innovative foreign-born entrepreneurs in the United States.  
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BRAND WARFARE. TEN RULES FOR BUILDING A KILLER BRAND 

In the 21st century the importance of branding can not be underestimated, and 
knowledge of what affects the brand value has a great importance for the marketers 
and stockholders. There are a lot of books, articles, and research about growing brand 
value, and one of such books is Brand arfare by D’Alessandro (2001).  

Brand Warfare presents “ten rules for building a killer brand” – some of them 
are more important, others are less, but in total it is a good resource for checking the 
company: whether  it works with its brand well or not. Here is a short summary of 
what each rule suggests.  

“Rule l: It's the Brand, Stupid” is about understanding of the brand importance 
itself. The author compares big companies with sumo wrestlers who used to push 
each other on mats, and says it is not the winning strategy just to think “people will 
buy our product because we are big”. The first the most important idea of the chapter 
is “it's no longer the biggest guy who wins, but the fastest, smartest guy with the best 
command of new technologies” (D’Alessandro, 2001, p.8). The next idea is that now 
price, service and product are not the only things that allow companies to increase 
their market share. Finally, the author states that people like to buy strong brands 
because they buy emotions and enjoinment, not only the basic good. 

“Rule 2: Codependency Can Be Beautiful” is the rule where D’Alessandro 
explains why “consumers need good brands as much as good brands need them”. 
Actually, people need good and bad brands to orient themselves among a huge 
number of products due to three main factors. Firstly, “the  best brand” usually means 
“the best product” for the customers, so there is no need to try all other brands, and it 
saves time. Then, “right brands” form “right opinion” about its consumers – they are 
like the reputation guarantees. Finally, good brands make people feel a part of 
something big and safe.  So, according to the author, for the consumers big brands 
help save time, project the right message, and provide an identity. 

“Rule 3: A Great Brand Message Is Like a Bucking Bronco—Once You're On, 
Don't Let Go” deals with establishing the right brand message, which is the shortest 
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